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Can use vocabulary related to . . . . .
1 _ ) UNIT 5: Desing and innovation 5.1: Innovative product design
innovative product design.
Can use the Present Perfect with . . . .
2 . UNIT 5: Desing and innovation 5.2: Product testing
just, already and yet.
Be aware of different approaches to
ide inf tion, and . . . . . .
3 provieen orm_a on, and can u_se ® UNIT5: Desing and innovation 5.3: Managing information
range of questions to ask for different
information.
Can use a range of expressions to
4 |describe the features and benefi |UNIT 5: Desing and innovation 5.4: Selling a product
ts of a product.
5 Can write a product review. UNIT 5: Desing and innovation 5.5: Product review
6 UNIT 5: Review
Can use vocabulary related to .
7 UNIT 6: Safety and security 6.1: Safety at work
health and safety at work.
Can use a range of modal verbs
to talk about prohibition, . . . .
8 o P o UNIT 6: Safety and security 6.2: Being security-conscious
obligation and no obligation in the
past and present.
Can use a range of expressions to
9  |discuss rules and requirements  UNIT 6: Safety and security 6.3: Dealing with disagreement
and explain their position.
Can suggest a resolution to a con
10 flict in a simple negotiation using UNIT 6: Safety and security 6.4: Dealing with conflict
a range of expressions.
Can write simple guidelines about . . .
11 o ) . UNIT 6: Safety and security 6.5: Instruction and warnings
what to do in diff erent situations.
12 UNIT 6: Review




Can use vocabulary related to

13 ) UNIT 7: Customer service 7.1: Airline customer service
customer service.
Can use a range of verbs taking . .
14 o ) UNIT 7: Customer service 7.2: Hanging on the telephone
to-infi nitive or -ing.
Can use a range of expressions to
15 manage customer relationships  |UNIT 7: Customer service 7.3: Responding to customer concerns
and support a colleague
Can use a range of expressions to . . S
16 ) UNIT 7: Customer service 7.4: Generating and presenting ideas
generate and present ideas.
Can write an email expressing ) " " )
17 UNIT 7: Customer service 7.5: External "thank you" email
thanks.
18 UNIT 7: Review
Can use vocabulary related to offi o
19 o UNIT 8: Communication 8.1: Face to face?
ce communication.
Can use the fi rst and second
20 conditional to talk about likely UNIT 8: Communication 8.2: How to communicate
and unlikely situations.
Be aware of ways to close a deal o .
21 ) o UNIT 8: Communication 8.3: Closing a deal
in a simple negotiation.
Can use a range of expressions to
22 _ 9 L _p UNIT 8: Communication 8.4: Talking about priorities
set and discuss priorities.
23 |Can write a short business report. [ UNIT 8: Communication 8.5: Short report
24 UNIT 8: Review
Can understand the principles of
25 | the marketing mix and talk about |Business workshop 5: Smart fabric (task preparation)

products.




Can understand the principles of

26 |the marketing mix and talk about |Business workshop 5: Smart fabric (discussion and presentation)
products.
Can identify and talk about

27 . fy_ Business workshop 8: Global Communication (task preparation)
communication problems.

)8 Can identify and talk about Business workshop 8: Global Communication (discussion and
communication problems. presentation)

29 FINAL EXAM

30 SEMSETER REVIEW
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BRIE Business Partner B1 Coursebook with MyEnglishLab / 9781292248578

e An instructor may provide handouts and/or other resourses during lessons.




